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ESG questionnaire (I/III)

General industry

▪ The Issuer considers the industry’s three biggest sustainability related changes:

i. The Nordic campsite industry is highly fragmented. While larger peers have sustainability initiatives in place, smaller peers seem less focused or vocal on
sustainability

ii. The regulatory pressure for the industry is shaped by local institutions and government bodies, whose instructions are important to secure environmental
responsibility and sustainable operation within the industry

iii. As a growing number of travellers are taking climate change and sustainability into account when planning their vacations, alternative food menus (including
vegetarian), recycling bins, and water and energy measures must be taken and monitored at campsites

▪ First Camp Group considers that its sustainability initiatives compare to the general industry in the following ways:

i. Above: Employee health and safety, and integrating sustainability principles

ii. Above: application of Green Key certifications as an operational framework of excellence above the scope of standard requirements

iii. Above: Ambitious targets on reducing carbon emissions and high standards for waste and waste-water handling reflected in Green Key certification

E

Environment

▪ First Camp Group considers that reducing CO2 emissions, reducing total waste (tonnes) and reducing water consumption (m³) from its customers
are the main climate-related opportunities. This will, among other things, include:

i. Continuing to increase the number of sites certified under the Green Key certification scheme. Certifications require, amongst other things, a max water flow
from showers, use of eco-friendly detergents, waste separation, efficient lighting and minimising the use of chemical pesticides and fertilisers.

ii. Reducing scope 1 and 2 emissions, and increase the use of renewable energy (including potential expansion of on-site solar power)

iii. Site expansion will be conducted in an environmentally friendly way by using sustainable building materials and energy-efficient construction

iv. Low-flush cranes to reduce water consumption

▪ The Group’s three primary risks related to climate change are:

i. Carbon footprint from travel and energy consumption using other sources than renewable energy

ii. Large total waste streams from operational activities impacting the local ecosystem

iii. Water consumption impacting the sustainable supply of freshwater

▪ The Group anticipates to undertake the following climate-related investments:

i. Ensure that all remaining locations adhere to Green Key requirements and obtain certification

ii. Site expansion will be conducted in an environmentally friendly way using sustainable building material, and all sites will have multiple recycling bins

iii. The Group will start a process to reduce year-on-year CO2e emissions from fossil energy use according to annual interim targets (5% reduction in Scope 1 and 2
emissions annually targeting equal to or less than eighty-five (85) per cent. by 31 December 2025 compared to LTM Q3-22 Scope 1 and 2 CO2e emissions)

iv. The Group will increase the share of non-fossil vehicles in the car fleet, targeting to reach equal or more than 25% in 2025 and a fully electric fleet by 2032
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ESG questionnaire (II/III)

E

Environment

▪ First Camp Group does rely on any scarce resources for its operations

▪ The Company believes that the industry will need to eliminate the risks of environmental incidents by having a best-in-class environmental
management system in place. Also, water consumption should be minimised

▪ First Camp Group focuses on the following SDG targets in particular:

i. 13.2 - Integrate climate change measures into (national) policies, strategies and planning

ii. 15.1 - By 2030, ensure the conservation, restoration and sustainable use of terrestrial and inland freshwater ecosystems and their services, in particular forests

iii. 6.4 - By 2030, substantially increase water-use efficiency across all sectors and ensure sustainable withdrawals and supply of freshwater

iv. 8.8 - Protect labour rights and promote safe and secure working environments for all workers

▪ The SDGs are tracked by: (i) carbon footprint (tCO₂e), (ii) total waste (tonnes), tonnes / SEKm revenue, Green Key certified locations (%), (iii) water
consumption (m³), water intensity (m³ / SEKm revenue), (iv) Absenteeism rate (%), accident rate, (v) ESG policy

S

Social

▪ Since First Camp Group operates in an industry which requires manual labor, it focuses on providing health and safety for its employees. Average
absenteeism rate of 3% is below the industry average (5%). The Group follows up on reported working hours and sick leaves. Safety risks are
examined bi-annually, and follow-up actions are taken if required.

▪ The company performs regular safety inspections in the workplace, and educate staff on safety issues, including fire safety and CPR. Employees
are provided with protective gear necessary to performing their tasks (i.e. when chlorine levels are adjusted in swimming pools)

▪ To avoid and detect discrimination, First Camp Group monitor gender-related KPIs, including number of women/men in leading positions, and
gender pay gap. These efforts are complemented by an annual salary survey, which concluded that differences in pay are not related to gender.

▪ Employee satisfaction has, and continues to be, a focus area in First Camp Group. During 2021 targeted efforts were initiated to improve both
participation and content in weekly satisfaction surveys. As a result, employee survey response rates, level of satisfaction and general engagement
has increased.
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ESG questionnaire (III/III)

G

Governance

▪ First Camp is a tax resident with headquarter in Sweden, but also operates through subsidiaries in Denmark and Norway. Its tax location was
chosen for various operating reasons, but first and foremost because it is the country where it is registered and where it is headquartered.

▪ The Group conduct transactions with related parties. Companies in the Group have both purchased from and provided administrative services to
the associated companies United Camping Holding AB, United Camping BidCo AB and United Camping Campsite HoldCo during 2021 and 2022.
The transactions were carried out on market terms, please refer to 2021 Annual Report for further information.

▪ The Group believes that the remuneration of the CEO and other members of the management team is in line with market standards of
comparable companies

▪ Women represent 55% of the total employees. The Group has 2 women (out of 6 members) in the management team, and one in the Board of
Directors

▪ Göran Meijer is the CFO and in charge of ESG activities, with support from several functions. He is a part of the management team and reports to
the CEO

▪ The company has adopted several policies to guide employees and partners in their activities to ensure that they operate in line with the Group’s
expectations. The Group has the following policies and agreements in place:

i. ABC policy

ii. Data Privacy policy

iii. Discrimination policy

iv. Environmental policy

v. Health and Safety policy

vi. Whistleblowing policy
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